Spatially Targeting Tenure, age, sex, and population density KEY TERMS

Riparian Bu ffer Ou treach Riparian Buffer: a best management
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Fig 1. Idealized Yearly Riparian Buffer Planting

in PA vs. Current Planting (Chesapeake Progress 2021)
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1. Performed literature review and key <035 <1135 <710 <403 <2323
Landowner Willingness ——

which reduces processing time and
increases accessibility

* QOur collaborative products are helping
stakeholders implement Centre
County’s County Action Plan

informant interviews (n = 8) to identify

sociodemographic indicators of landowner HOW can we use these mapS?
willingness to adopt riparian buffers FUTURE DIRECTIONS

2. Translated 4 variables into an equation A case Study from Beaver Branch (H UC12) exemplifies how to target . Cross model comparisons offer a solid
using a rationality test (Banai-Kashani 1989) outreach at intersections of high landowner willingness and ecological need. proof of concept, but must be

3. Mapped our output onto 2010 Census validated in the field through direct

blocks in Centre County, PA outreach efforts

4. Overlaid our map onto Chesapeake
Conservancy’s parcels prioritized by

Best Opportunities: Both high
landowner willingness and high
ecological need for buffers. These
opportunities should maximize ecological

REFERENCES

Banai-Kashani R. 1989. A new method for site

ecological need (Germberling et al. 2020)
suitability analysis: The analytic hierarchy process.

5. Tested equation performance against impact per outreach effort. Environmental Management, 13(6), 685-693.
previous model outputs in a case study Chesapeake Progress. 2021. Forest Buffers 2018—
watershed (Metcalf et al. 2018) Good Opportunities: Lower ecological 19 Data for I?ennsylvania. chesapeakeprogress.com

ACQUIRE et PRSI A need, but high landowner willingness. fabundant-life/forest-buffers
These opportunites can st (1) get Combatn 11 1020 Inlemening e
fBiopl(1:)lf1sical da::\ rLizkttofparcelN bUfferS |n the ground and (2) Create Chesapeake Conservancy, Susquehanna University,
rom eésapeake > ata 1rrom . . .
Conservancy Centrecounty | | \ successful demonstration plots for more & Bloomsburg University.
—’@EEE?Z.Z’?{T?&—\ — . Y hesitant landowners. Metcalf A et al. 2018. More “Bank” for the Buck:
e —— . consumer 1-10) V'V‘ffh”giyeﬁ:;‘;?r"z % Microtargeting and Normative Appeals to Increase
from PA DCNR | hepareel] ) /|| biophysical Social Marketing Efficiency. Social Marketing
‘Mez"gig ;'t e Centre County ‘;Z'LZ‘L?TJ;?S Quarterly, 25(1), 26-39.
( ‘ ’ AUTHORS: Kopp M, Aviste R, Naylor RS, Tallon A, Traub J, & Whitley H [w] i3 [=]
Sociodemoarapnie ik o Cersus Rationality Test | . . Use your phone to find 3:1 ﬂ_"i-"t'{"_.’g
e Y fetye \ ACKNOWLEDGEMENTS: We thank our stakeholders (Allyson Ulsh & Erin Letavic), and LandscapeU our GIS files online = u-,'_-pj:"' Ly
R Slishapeiilcs i : ’ professors (Drs. Jason Kaye & Erica Smithwick), Alex Metcalf, Emily Mills, Jessie Smucker, Teddi %}?'ﬁ!iﬁ-'
e | N

Stark, our interview participants, advisors, & all others who made this project possible.



